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Fresh insight into the impact and legacy of the cultural phenomenon ‘Grease’

‘Mining significant new primary materials and offering an admirable array of scholarly approaches, this collection adds much-needed depth to our 

current understanding of one of the most successful and yet underexamined pieces of American popular film in the twentieth century, the “cultural 

phenomenon” known as Grease.’ —Barbara Jane Brickman, Assistant Professor of Media and Gender Studies, New College & Department of Gender 

and Race Studies, University of Alabama, USA

Bringing together a group of international scholars, ‘Grease Is the Word’ offers fresh insight into the impact and legacy of the cultural phenomenon 

that is Grease.
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